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SESSION OVERVIEW

• Background

• Approach and Process

• Key Findings 

• Reaction & Next Steps



VANCOUVER FOUNDATION

Our vision is to build healthy, vibrant, and livable communities across British Columbia



VITAL SIGNS OVERVIEW

• An extensive community-driven data program

• A national program overseen by Community Foundations of Canada (CFC) 
and led by Community Foundations around Canada (and the world)

• Measures the vitality of a community and supports action towards improving 
collective quality of life

• Most focus on a specific community and issue areas such as: Housing, 
Economy, Safety, Transportation, Affordability, Education and Environment

• Include survey results and secondary community data 



WHY DO WE DO THIS WORK?

• Help Vancouver Foundation 

better understand the 

communities we serve

• A resource for Community 

Foundations to help with their 

Vital Signs projects

• Community resource

• Raise the profile of community 

foundations 



2019 NEW DIRECTION

• Themed report focused on 

community participation 

and contribution

• Narratives on different 

generations



WHAT WE SET OUT TO LEARN

• How people are, and are not, participating in civic and community life?

• Which demographic groups are most active and in what ways?

• Are we missing a bigger picture with the current ways of looking at levels of 
participation? 

• Do people believe community participation and contribution is important?

• Do people believe participation will make a difference to their own life? To 
their community?

• What moves or inspires people to participate?

• What prevents or limits people’s participation?

• How is social media impacting or influencing the ways people 
participate and contribute?





AREAS OF FOCUS

• Online Life (including technology & social)

• Political/Civic/Public Life (activism and action)

• Philanthropy (time, talent and treasure)

• Conditions for Participation (barriers & opportunities)



SURVEY OVERVIEW

• Survey was open from June 26th – July 9th, 2019

• Completed by 7,980 

• Promoted and distributed by over half the BC Community Foundations

• Approximately 70% of interviews were collected by Mustel Group research 

firm and 30% by BC CFs

• Final sample was weighted to match Stats Canada census data on the basis of 

gender, age and region of residence



FINDINGS



OUR APPROACH

• Conduct a thematic analysis to create a narrative to outline the findings

• Use plain language for accessibility and memorability

• Through good design, balance text with data visualization



KEY FINDINGS  

1. British Columbians are actively contributing to their communities in a 
range of ways.

2. Many people, regardless of age, feel there are barriers preventing them 
from doing more. 

3. Most British Columbians feel welcome in their community and believe in 
their capacity to contribute to positive change.



GENERATIONS

iGen: 18 to 24 years old

Millennials: 25 to 38 years old

Gen X: 39 to 54 years old

Baby Boomers: 55 to 73 years old

Matures: 74+ years old



SHARED UNCERTAINTY ON HOW TO PARTICIPATE MORE

The youngest and oldest generations share similar challenges of 
not knowing how to do more in community.



PREFERENCES FOR VOLUNTEERING COMMITMENT

While the majority of people are volunteering their time to a cause 
or charity, there are generational preferences for type of the type of  
commitment.



MENTORSHIP

Mentorship is also an important way people are contributing to 
community through their field or workplace.



TAX RETURNS & CHARITABLE GIVING

Tax returns don’t paint the full picture of how, and how much, 
people are actually giving charitably.



WHAT HAS HAPPENED SINCE THE RELEASE

• Secured exclusive media coverage with provincial 

newspaper of record

• Amplified on social media 

• Executed stakeholder and partner outreach via 

email distribution and one-on-one contact 

• Tracked metrics related to website visits, report 

downloads, and email list generation


